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Table 1: Self-reported changes in the amount of time spent on different media.

Amount of
time/Medium
Television
Radio
Newspapers
Magazines
Movies

Fixed line
telephone

Mobile phone
(Voice)

Mobile phone
(SMS)

Facebook/social
networking

E-mail

Online chat

Online forums

Online games

More (%)

11.9
10.5
27.3
12.2
21

11.4

30.5

35

40.7

20.5
16.6

12.5

6.6

Note: N = 649.
Roughly the o
same (%) Less (%)
39.1 42.8
18.6 23.3
51.8 14.6
29.4 22.5
43.6 20.8
42.8 43.4
44.5 13.6
32.8 12.6
20.3 27.4
38.2 16.3
40.5 21.9
32.4 18.5
18.8 24.5

Never
use/Seldom
use (%)
5.9
46.7
5.4
34.2

13.9

16.2

10.6

18.5

18.5

23.9
20

35.9

49.2

Time spent per
day(M/SD)

1.68hr/1.34
0.53hr/0.86
0.67hr/0.56
0.34hr/0.44
1.3/mth/1.71

0.56 hr/0.64

0.76hr/1.32

NA

0.7hr/1.41

0.33hr/0.43
0.99hr/1.31

0.58hr/1.07

0.47hr/2.94




Table 3: Reasons for going online.

Note: N = 649.

Main reason Frequency Percentage
Entertainment/fun 198 30.5
Kill time/overcome boredom 35 5.4
Search for information 180 27.7
Connecting with friends 130 20
Audience activities
(watching videos, listening to songs,

) ; : Lo 48 7.4
reading news, reading comics, visiting
forums)
Production activities
(writing blogs, making Web pages, sharing 7 1.1
photos)
Searching for pornographic material 2 0.3
Other 12 1.9

No answer 38 5.9
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COCommercial Risk
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0 “mass self-communication”

0 prosumer: producer and consumer

OO0 “ambient awareness”
[ anytime anywhere
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Benevolent sexism

DUMB BLONDE JOKES

I'm not offended by all the dumb blonde jokes
because | know I'm not dumb...
and | also know that I'm not blonde.




Hostile Sexism?
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CONSUMERS/PROSUME




elf-communication
(Castells, 2012)




PERSON OF THE YEAR

Yes, youu.
You control the Information Age.
Welcome to your world.




e AL

e A




FRIEND//UNFRIEND//FRIE
WITH BENEFITS...




THANK YOU!
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